
Core X 

Unit I 

Code: 17PHRC32 

Objective: 

Unit II 

Unit III 

Unit IV 

Unit V 

SEMESTER III Wage and Salary Administration HrvWeek: 8 

various labour legislation 

Definition 

To provide a thorough knowledge relating to Wage and Salary Administration under 

Wage and Salary Administration: 

HrvSem:90 

Nature and Purpose - Wage determination process - Wage administration rules - Factors influencing wage and Salary structure and administration - Principles of wages and salary administration wages -Types of wages - Time rate - Piece rate 
Differential 

Compensation Administration: 

Credits: 5 

Incentives and Rewards: 

Legal Framework of wage and salary Administration: 
Minimum Wages Act 1948- Payment of Wage Act 1936 - Payment of Bonus act 
1965 

Theories of 

Definition of compensation -Objectives of Compensation Administration 
Types of Compensation - Theories of Compensation: The Equity theory 
Expectancy theory -The Contingency theory - Concept of Wages - Kinds of Pay 
Structure Factors influencing Compensation Administration Steps in 

Compensation Administration. 

Employee Benefits and Services: 

Debt method Wage 

Definition -Determinants of Incentives -Types of Reward - Wage Incentives -
Objectives of Wages Incentive Schemes - Types of Wages Incentive Plans 
Halsey Premium Plan � Rowan Premium Plan - Taylor's Differential Piece rate 

Plan Incentive Plans for White collar workers - Incentive Plans for 

8 

Fringe Benefits Meaning - Features -Objectives of Fringe benefit and Service 

Programmes Forms of Fringe Benefits - Coverage of Benefits - Employee 

Security Payments -Payment for time not Worked - Problems Raised by Benetit 

Management employees. 

Programmes 



Text Book: 
. CB. Mamoria and S.V, Garkar - Personnel Management, Himalava 

Pubtishing (Unit i, Unit IV, Unit V) 
2. PravinDurai Human Resoure Managem 

3. ND Kapoor Hand Aook of industrial law, Ncw Dhi. Sukan (hand (tinit lh 

Books for Reference: 
Donaid LCarth Gal) Handiog 



Core XI 

Code: 17PHRC33 

Unit I 

Ohjectives: 

Unit II 

Management. 

Unit III 

" To make the students understand the concept and techniques of Strategic 

Unit IV 

Strategic Managenent 
Hrs/Week: 6 

Strategy Management 

SEMESTER III 

Strategy Formation 

Strategic Management - Definition - Kinds of Strategies - Grand Strategy 
Eunctional Strategy -Levels of Strategy - Strategic Management Process 
Importance of Strategic Management -Limitations of Strategic 

Hrs/Sem:90 

Obiectives - Definition - Characterstics of Objectives - Goals - Guidelines for 
ldeal Objectives 

Strategy Analysis 

Policies - Importance of Policies - Kinds of Policies - Characteristics of a good 

Policy 

(redits: 4 

Company Mission - Meaning and Definition - Formulation of Mission � 

Essentials of a good Mission Statement 

Strategies 

Environmental analysis - Meaning- Classification of External Environment -

Remote Environment -Operating Environment. 

Internal analysis- Meaning-Need for Internal Analysis - Process of Internal 

Analysis of a Firm- Functional Analysis - The Value Chain Approach 

Business level strategy -Cost-differentiation- focus. 

Corporate level strategy Horizontal Intergration - Vertical Intergration 

Strategic Outsourcing - Related and Unrelated Diversification 

24 



Unit V 

Text Book: 

Implementation and Control 

Meaning of Strategy Implementation 

Control Meaning 

evaluation and control system. 

Private Limited., New Delhi. 

. 

I.G.Rajendran ,Strategic Management, Manglam Publications, New Delhi 

2.Charles .W.L. Hill and Gareth O'Jonel- Strategic Management 

Books for Reference: 

Steps in Strategy Implementation 
Types of Control - Essential features of an effective 

Cengage Learning India 

I.Azaar Kazmi - Strategic Management and Business Policy, Tata McGraw Hill Edition 

2. Thomas L. Wheelel, J.David Hunger and Krish Rangarajan ,Strategic Management and 
Business Policy- Pearson Education. 



-istics 
es of 

f an 

and 

Objective : 

Unit I 

Unit II 

Unit III 

Unit IV 

Core XIV 
Code: 17PHRC42 

Unit V 

Text Book: 

SEMESTER IV Training & Devekopment Hrs/Week: 6 
To enable the students to understand the concepts of training and development. Introduction to Training: Training: Definition - Meaning � Concepts - Objectives - Values - Benefits Types. History of Training in Indian Industries Principles of Training. 

Training needs and Methods: 

Hrs/Sem:90 

while designing the Training Programme. 

Training tools: 

Training needs - ldentification of training needs. Training process: Designing training programmes Stages in designing a Structure - Important Considerations 
Training methods: Lecture Group discussions - Seminar - Symposium -Panel 

Credits: 4 

�iscussions - Debate - Programme instruction -Case study - Role playing - In-basket exercises - Fishbowl exercises. 

Introduction to Development: 

Trends in training in Indian Industries -

Training Tools: Static Media: Print based Material - Flip Charts - Marker Board Handouts Over-head Projector- Slide Projector. Dynamic Media: Video tape Audio tape - Computer aided training 

Books for Reference: 

Development - Definition - Meaning-Concept - Need- Objectives of Management 
Development Programme - Relationship between Training and Development. Role 
of Development Officers - Administrators -Consultants - Designers and Instructors. 

Evaluation: 

Evaluation of Training: Approaches to Evaluation - Need for Evaluation - Principles 
of an effective evaluation programme - Types of Evaluation � Stages of Evaluation -

Hamblin's Model. 

3. Lynton - Training for Development 

1. S.K.Bhatia, Training for Development, Deep& Deep Publications Pvt. Ltd. 

29 

I. B. Taylor and G. Lippitt- Management Development and Training hand book. 

2. Concepts and Application - Training and Development 



Unit I 

1. 
2 

Objectives: 

Unit II 

Unit III 

Unit IV 

Unit V 

Text Book: 

Elective lli 
Eode: 17PHRE31| 

process and to develop skills in the application of research methods for sotving probBems 

The objective of this paper is to provide knowledge on research methods, techniques and 

in business. 

SEMEsTER III Research Methodology Hrs/Week: 6 

Rescarch Methodology 

Hrs/Sem:90 

Meaning of Research -definition- Objectives of Research 
Research Process - Criteria of Good ResearchScientific method 

of social science research in India. 

Sampling Design and Measure of Data Collection 

Credits: 5 

Defining the Research Problem And Research Design Identification and Formulation of research problem statement of research objectives. Hypothesis - definition, meaning and types. 
Research Design - Explorative, descriptive, diagnostic and experimental designs. 
Factors influencing the choice of a research design. 

selection of research topic 

Processing and Analysis of Data 

Books for Reference : 

Types of Research 
Present position 

Sampling - meaning and definition. Types and sampling - random and non-random 
sampling. Sample size, Sample error. Data collection - observation, construction of 
questionnaires and Interview schedules. Pilot study and Pretest. 
Processing Operations -Statistics in Analysis Measure of Dispersion - Measure of Relationship - Simple Regression Analysis 

Measure of Central Tenderncy Chi Square Test- Analysis of Variance and Covariance (ANOVA) .(Only theory) 
Interpretation and Report Writing 

Interpretation,- generalisation of data. Report Writing � Introduction - chapterisation - guidelines - footnotes - reference bibliography - index presentation and 

Kothari.C. R., 1992, Research Methodology, New Delhi, Vikas Publishing Lid. 

Levin J.Kchard, 1948. Statistics for Management 3 Edn, Prentice Hall of lndia, Nevw Delhi. 

Gupta SC & Kapoor. V.K. 1987, Fundamentals of Applied Statistics Sultan New Delhi. 

Chand & Sons. 

documentation 



 

SEMESTER II 

     Self-Study Course              Personality Development 

Code: 17PHRSS1 Hrs/Week: 0 Hrs/Sem:0 Credits: 1 

 

Objective : 

 To enlighten the students on the different aspects of their personality.  

 To help the students to develop their personality. 

 

Unit I Effective communication & it’s key aspects, Body language, Assertiveness, 

problem-solving, Conflict & stress management, decision making skills, 

Motivation, positive & creative thinking, Leadership & qualities of successful 

leader, character building, Teamwork, Lateral thinking, Time management, 

Work ethics, Good manners & etiquettes- Interpersonal relationships-Analysis 

of strengths & weaknesses. 

 

Unit II  Personality: perception- personality, Man-personal personality, Personality 

Factors- Factors of association- Personality Relationship at home-friends-

environment educational factor- Situational Factors Conditional- Genetic- 

compulsory- spiritual-public relations factors. 

 

Unit III Personality Traits-personality person- formation- factors influencing person 

habits of highly effective people & personality habits- Be proactive—Begin 

with the end in mind—Put first things first—Think win- Seek first to 

understand then to be understood – Synergize – Sharpen the saw 

 

Unit IV  Five Pillars of Personality Development - Introspection – Self Assessment – 

Self Appraisal – Self Development Self Introduction. Self Esteem - Term of 

self-esteem- symptoms- advantages- Do’s and don’ts to develop positive – 

Positive self-esteem & negative self esteem 

 

Unit V Mind mapping, Competency mapping & 360* assessment & development, 

Types of persons – Extrovert- Introvert- Ambivert person. 



  

Text Book: 

Basic Managerial Skill for all-Prentice –Hall of India Pvt ltd, New Delhi. 

Books for Reference: 

1. 7 Habits of highly effective people-Stephen Covey 

2. You can win-Shiv Khera –McMillan India ltd. 

3. Management thoughts-Pramod Batra. 

4. Business Communication by Sri Jin Kaushal, VK Global Publications Pvt. Ltd., 

Delhi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

SEMESTER III 

  Self-Study Course                     Entrepreneurial Development 

Code: 17PHRSS2 Hrs/Week: 0 Hrs/Sem:0 Credits: 1 

 

Objective: 

 To enable the students to start their own enterprise.  

 

Unit I   

Introduction - Understanding the meaning of Entrepreneurialship - Characteristics 

of an Entrepreneur - Classification of the Entrepreneurs - Entrepreneurial Scene in 

India - Factors influencing Entrepreneurship 

 

Unit II 

Entrepreneurial growth - Role played by government and Non-Government 

agencies - EDP’s, TIIC, SIDBI, PIPDIC, IDBI, IFCI, ETC. Problems and prospects 

of Women entrepreneurs - Rural Entrepreneurs - Small scale entrepreneurs and 

Export Entrepreneurs 

 

Unit III  

How to enter into Market? - Business idea generation Techniques - Identification 

of Business Opportunities - Marketing Feasibility - Financial Feasibility - 

Technical – Legal - Managerial and Locational Feasibility 

 

Unit IV   

Project Appraisal - Methods - Techniques - Preparation of Business Plan - Content 

of a Business Plan - Project Report. 

 

Unit V  



How to start an enterprise? - Franchising and Acquisition - Product Strategies - 

Pricing Strategies - Distribution Strategies - Promotional Strategies. How to be a 

successful Entrepreneur? - Learning to be Successful – Successful Entrepreneurs 

 

 

Text Book: 

Khanka - Entrepreneurial Development. 

 

Books for Reference : 

 

1. Jayshree Suresh - Entrepreneurial Development. 

2. Saini - Entrepreneurship : Theory & Practice. 

3. Gupta CB - Entrepreneurial Development. 

4. Vasant Desai - Dynamics of Entrepreneurial Development and Management. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 







SEMENTEI( I 
("on, IV Pll'Choklgy for numnn R.~iourcc -M•na11emenf 
(~~ 19P!IRCl~~Q•ntwoc.lu~ Hn/Scm: 6~ - I CredU1: 4 

VL1t.lon: To nurture students lo become lntollectuolly competent profossional.s Lo tterve the IOCf.11 and 
nationnl community through sclontlAc studies ofhumon behnvior, emotion11 and thoughts. 
Ml'iS!on: To gnln realist lo ideos nbout implementing the psychological knowledge, skilta and 
attitudes in occupntional pursuits, to improve one's own quality of life and the needs of the society. 

Course Outcome: 

co Course Outcome PSOs CL 
No. Upon completion of this course students will be able Addressed 

to 

CO~J Acquire the basic knowledge of psychology of 3 Un 
Human Resource Management. 

C0-2 Exp.lain the schools of psychology. 3 Un 
C0-3 Understand the theories and measurement of 1,3 Un 

in tel I igence. 

C0-4 Explain the concept, types and factors influencing 1,3 An 
perception. 

C0-5 Know the process of learning, aptitude and attitude. 3 Un&Ap 
C0-6 Determine the factors, causes, effects, classification 1,3 Ev&Cr 

of adjustment and develop ways to manage stress. 
C0-7 Examine the functions of industrial psychologist. 3 Ev&An 

Discuss the meaning, factors, theories and Identify 3 Cr&Ap 
C0-8 the ways of measuring personality. 



__ _..------~~ 
,,,,__ ___________ I NEM Ji:-,S-TE-~R--=--1-_ ---.- j 

· - - ., M11na1, rnco 
- .. , PP RotOUf'C! H=~==-- , - 1:;;._;. .. j,:::-;-.... Con, IV ---o..v-· chololl)' for, um . ~ • 60 rlpJ tJ: 4 I 

• • Ffl II r,/Sern • j 
Cotht: 19PHRC'l4 Hrs/Weok; 4 

Ualt J 

U■it II 

Uaitill 

U■it IV 

UllitV 

I .. rP.ycholoCY= 
,/troc1uction nod Schoo . o . Schools of Psychology: Psycho analys~ . 
Psychology - Definition .. Meaning. I . 

Transaction Ana ys1s. 
Behoviorlsm - Gestolt Theory • 

gence and Pc.-ccptlon: 

. . Theories of jntelligence -Measurement or 
gence: Definition - Meaning - · 

intelligence. , • . • 

P . C ts Types Factors influencing perception - Perception of erceptton: oncep - • 

people at worlc and organisation. 

Leaming, Aptitude and Attitude: 

Learning: Definition .. Th~ries of learning - learning curve - transfer of 

learning: Aptitude: Definition - Measurement of aptitude. 

Attitude: Definition - Nature - Formation of attitude - process of attitude 

change - measurement of attitude. 

~ustment and St.-ess: 

Adjustment: Meaning~ Factors influencing Adjustments. 

Stress: Definition - Causes and Effects of stress -Managing or Coping up with 

stress. 

Industrial Psychology and Personality: 

Industrial Psychology- Meaning - Scope - Role and 

Functions of industrial psychologist. 

Personality: Concept - Meaning - Factors influencing personality development 

- Heredity and Environment -Theories and Measurement of personality. 



·r 0-11 Boo kt 
CIUlbrd. T. M@rgJ\n Kind. 200S, An ln1 rod111ltlrm 10 Pl)'Ch,'.> loe)', Omnl,tiJ. I JJ\4 

MeOta"' HUI. 
Book.a tor Refcnmco~ 
1. Bhotln,I 1.R, 1997, Abnormal Ps)'chology, ·rata Mc:GriW MIi~ N:e.w J)r: Jh i. 

2. Po1°' JDi 199'31 Abnormal Psycholosy, New York, McOrnw 11111, 
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SEMESTER III 

   Core XIII                   Compensation Management 

Code: 19PHRC32 Hrs/Week: 5 Hrs/Sem:75 Credits: 4 

 

Vision: To provide a clear frame work of the concepts of compensation management  

to facilitate the achievement of the strategic goal of establishing a comprehensive 

and competitive compensation plan for the organisation. 

 

Mission: To develop an understanding of the concepts of compensation management  

and impart skills in analysing the reward management so that they provide the organisation  

with clear and consistent compensation tools.  

 

Course Outcome 

 

CO 

No. 

Upon completion of this course students will be 

able to 

PSO 

addressed 

CL 

CO-1 summarize the concepts of Compensation 

Management. 

5 Un 

CO-2 describe the objectives, types, theories, factors of 

compensation administration and demonstrate 

compensation administration. 

 5 Un 

CO-3 understand and calculate compensation structure 

and ESOP 

 5 Un , Ap  

CO-4 examine the legal framework of wages and salary 

administration. 

2 An 

CO-5 determine the determinants and types of 

incentives.  

 5 Ev 

CO-6 understand the types of rewards for employees 5 Un 

CO-7 understand the meaning, objectives, features and 

forms of employee benefits and services. 

 5 Un 

CO -8 investigate the types of fringe benefits and other 

benefit programmes. 

 5 An 

 

 

 



2 

 

SEMESTER III 

   Core XIII                   Compensation Management 

Code: 19PHRC32 Hrs/Week: 5 Hrs/Sem:75 Credit: 4 
 

Unit I       Compensation Administration: 

Definition of compensation –Objectives of Compensation Administration 

– Types of Compensation – Theories of Compensation: The Equity theory 

– Expectancy theory – The Contingency theory – Concept of Wages – 

Kinds of Pay Structure – Factors influencing Compensation Administration 

– Steps in Compensation Administration. 
 

Unit II        Compensation Structure: 

Concept of Salary Structure - Salary Progression - Methods of 

Payment -Limitations of Job Related Compensation - Competency 

based Compensation - Executive Compensation – Team Compensation. 

ESOP- Meaning – Working – Advantages and disadvantages. 

  

Unit III Legal Framework of wage and salary Administration: 

Minimum Wages Act, 1948- Payment of Wage Act, 1936 – Payment of 

Bonus Act   1965 

 

Unit IV    Incentives and Rewards: 
Definition –Determinants of Incentives – Types of Reward – Wage 

Incentives – Objectives of Wages Incentive Schemes – Types of Wages 

Incentive Plans – Halsey Premium Plan – Rowan Premium Plan – Taylor’s 

Differential Piece rate Plan – Incentive Plans for White collar workers – 

Incentive Plans for Management employees. 

 

Unit V  Employee Benefits and Services: 

Fringe Benefits – Meaning – Features –Objectives of Fringe benefit and 

Service  Programmes – Forms of Fringe Benefits - Coverage of Benefits – 

Employee Security Payments – Payment for time not Worked – Problems 

Raised by Benefit Programmes 

 

Text Book: 

1. C.B. Mamoria and S.V. Gankar.Personnel Management. New Delhi: Himalaya 

Publishing House,2011. 

2. Dr.Mousumi S. Bhattachariya. Compensation Management. New Delhi: Anurag 

Jain Publication, 2009. 

3. KapoorN.D.Hand Book of Industrial Law. New Delhi: Sultan Chand 

Publications,2013.  

Books for Reference: 

1. Pravin Durai.Human Resource Management. New Delhi: Pearson Education, 

2016. 
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                                                   SEMESTER III 

Core XIV                     Statistics For Management 

Code: 19PHRC33 Hrs/Week: 6 Hrs/Sem:90 Credit: 4 

 

Vision: To equip the students with the concepts and tools of statistics and make them 

competent to analyse statistical data and arrive at apt solutions as per business 

requirements and organisational goals. 

 

Mission: To impart knowledge about various statistical concepts, tools and analytical 

procedures and also equip them to process the data meaningfully and accurately with a 

view to provide effective solutions for the management of the organisation. 

 

Course Outcome 

CO 

No. 

Upon completion of this course, students will be able to PSO 

addressed 

CL 

CO-1 learn the basic statistical methods with a focus on the application 

of these methods to the business world.  

6  ,7 Ap 

CO-2 understand the basic statistical concepts such as types of data, 

classification of data, frequency distribution and construct 

frequency distributions. 

6  ,7 Un ,Ap 

CO-3 become aware of the concepts of sampling, sampling distributions 

and estimation.  

6 , 7 An  

CO-4 understand the concept and steps of performing a hypothesis (z, t, 

F) test and use it as a tool for statistical decision making in a 

business context. 

6  ,7 An , Ev 

CO-5 understand the assumptions of an ANOVA model and apply 

ANOVA in a business context. 

6 , 7 Un , Ap 

CO-6 understand the concept of Chi-square and use it as an analytical 

tool for making business decisions.  

6 , 7 Un ,Ap 

CO-7 appreciate the importance and application of non-parametric tests.  6 , 7 Un 

CO-8 use correlation and regression models to analyse the relationships 

between variables.  

6  ,7 Un, Cr 
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                                                   SEMESTER III 

Core XIV                     Statistics For Management 

Code: 19PHRC33 Hrs/Week: 6 Hrs/Sem:90 Credits: 4 
 

Unit I: Introduction  

Statistics - Definition, Types, Importance and Scope, Limitations. Types of Data, 

Classification of data, Organising data, Methods of data classification. Frequency 

Distribution, constructing a frequency distribution, Types of frequency distribution. 
 

 

Unit II: Sampling Distribution and Estimation  

Introduction to sampling distributions, sampling distribution of mean and proportion, 

application of central limit theorem, sampling techniques. 

 Estimation: Point and Interval estimates for population parameters of large sample and 

small samples, determining the sample size.  
 

 

Unit III: Testing Of Hypothesis: Parametirc Tests                     

Hypothesis testing: Parametric Tests : Introduction to hypothesis and hypothesis testing 

, general procedure for hypothesis testing, direction of the hypothesis test, errors in 

hypothesis testing ,hypothesis testing for population parameters with large samples (z-test), 

Hypothesis testing for means of small samples (t-test), Hypothesis testing based on  F-

distribution for two sample standard deviations. ANOVA - one and two way. 
 

 

Unit IV: Chi – Square and Other Non-Parametric Tests 
Introduction, Advantages and limitations of Non-parametric Methods, Properties of Chi-

square distribution, Conditions for the application of Chi-square test, Contingency table 

analysis: Chi-square test of Independence, Chi-square tests for goodness of fit, Chi-square 

test for population variance. 

 The sign test for paired data, Mann-Whitney U-test, Wilcoxon Matched pairs test, Kruskal 

–Wallis test.  
 

 

Unit V: Correlation and Regression Analysis 

Correlation analysis – Meaning, Types of Correlation, , Coefficient of Determination, Karl 

Pearson’s correlation coefficient  and Spearman Rank Correlation coefficient, method of 

least squares .  

Regression analysis – Meaning, Methods to determine regression coefficients- Least 

squares Normal equations – Deviations method.  

 

Text Book: 

1. Richard I. Levin, David S. Rubin,.Statistics for Management. Chennai: Pearson  

 Education, 2011. 

2. Sharma.J.K. Business Statistics. Chennai: Pearson Education, 2006. 

 

Books for Reference: 

1.Gupta.S.P & Gupta.M.P. Business Statistics.New Delhi: Sultan Chand & Sons, 

2015. 
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SEMESTER III 

Elective I                            Performance Management 

Code:19PHRE31 Hrs. / Week : 4 Hrs / Sem : 60 Credit: 3 

 

Vision: To instill the importance of performance management and to effectively 

implement and manage a Performance Management System in support of the strategic 

goals of the organization 

 

Mission: To provide students with the necessary skills and critical understanding about the 

performance management process, methods and evaluation.  

 

Course Outcome 

CO 

No. 

Upon completion of this course, students will 

be able to 

PSO 

 addressed 

CL 

CO-1 acquire in-depth knowledge about performance 

management. 

5 Un 

CO-2 gain a working knowledge of performance 

management systems. 

5 Un 

CO-3 distinguish between performance management 

and performance appraisal  

5 Ev 

CO-4 understand about KPA’s and KRA’s 5 Un 

CO-5 the different methods of measuring 

performance 

5 Un 

CO-6 gain knowledge and analyse about the different 

performance tools. 

5 Un ,An 

CO-7 learn and conduct appraisal interviews and 

BARS 

5 Un, Ap 

CO-8 acquire knowledge about the performance 

evaluation 

5 Un 
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SEMESTER III 

Elective I                            Performance Management 

Code:19PHRE31 Hrs. / Week : 4 Hrs / Sem : 60 Credit: 3 
 

Unit I  Introduction to Performance Management: 
  Performance Management: Meaning - Definition –Need – Scope -  

  Integrated approach- Features – Principles – Dimensions - Process – 

Benefits. 

Performance Appraisal: Objectives- Purpose – Process – Criteria – 

Difference between Performance Appraisal and Performance Management.   

 

Unit II  Performance Planning 

Performance Planning – Meaning – Definition - Need - Objective- 

Planning Individual performance – Key Performance areas and Key result 

areas – Task and Target – Goal setting exercises – Process. 

 

Unit III  Measuring Performance – Principlesof Measurement-– Criteria for 

performance – Balanced Score card – Performance Review – Outcome 

Metrics – Economic Value Added and other Economic Measures   

 

Unit IV  Performance Management Tools: 

  Tools for Measuring Performance – HR Scorecard - Assessment Centre -  

Tools used in Assessment Centres - Self-appraisal - HR Accounting – 

360 Degree Appraisal -540 Degree Appraisals - Appraisal Interview - 

Behaviorally Anchored Rating Scale (BARS) 

 

Unit V  Performance Development and Evaluation: 

Development Plan -Performance Management Documentation - Evaluating 

Performance Management System - Implementing Performance 

Management System - Performance Analysis - Evaluation and Maintenance 

of Performance Evaluation- Check- List – Evaluation - Review meetings- 

Attitude surveys- Focus groups- Performance monitoring: Methods of 

Monitoring. 

Text Books: 

1. Armstrong. M.Performance Management- The New Realities.New Delhi: 

Kogan Page India Ltd, 2006. 

2. Rao.T.V. Performance Management: Towards Organisational 

Excellence.Pune: Vikas book house, 2015. 

 

Reference Books: 

1. Armstrong.M. A Hand book of Reward Management Practice. New Delhi: 

Kogan Page India Ltd, 2006. 

2. Rao, T.V.Performance Management and Appraisal System. New Delhi: Excel 

Books, 2004. 
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SEMESTER III 

Elective I     Business Ethics, Corporate Social Responsibility and Governance  

Code: 19PHRE31 Hrs/Week: 4 Hrs/Sem: 60 Credit: 3 

 

Vision: To provide a strong grounding on theory, through the understanding of Business 

Ethics, Corporate Social Responsibility and Governance in real-life situations and be able 

to find solution for ‘most good’. 

 

Mission:To enable the students to gain understanding of the contemporary issues of 

corporate governance in the wake of changing business ambience and appreciate ethical 

practices in business/ profession. 

 

Course Outcome 

CO 

No. 

Upon completion of this course, students will 

be able to 

PSO 

addressed 

CL 

CO-1 understand the nature and characteristics of 

Business ethics. 

6 Un 

CO-2 

 

Gain knowledge on the Evolution of Business 

Ethics and Kohlber’s Six Stage Moral 

Development . 

6 Un 

CO-3 examine the concepts of management of ethics in 

the wake of changing business ambience. 

4,6,7 An , Ap 

CO-4 analyse the role and function of ethical managers 

in real-life situations. 

5,6 An , Ap 

CO-5 gain knowledge on the Legal Aspects of Ethics 

and Economic Environment and its implications 

for business. 

4,6,7 Un 

CO-6 gain knowledge on the concept of corporate 

governance. 

4,6 Ap , An 

CO-7 analyse the cases in corporate governance. 4,6 Ap ,An 

CO-8 identify the challenges and implementation of 

Corporate Social Responsibility. 

6 Ap  
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SEMESTER III 

Elective I    Business Ethics, Corporate Social Responsibility and Governance  

Code: 19PHRE31 Hrs/Week: 4 Hrs/Sem: 60 Credit: 3 

 

Unit I   Introduction  

Ethics –Meaning– objectives of ethics – characteristics -nature of ethics in business – 

characteristics of business ethics – need for business ethics –  Concepts and Theories of 

Business Ethics -  evolution of business ethics – Kohlber’s Six Stage Moral Development 

Process – Utilitarianism, Deontology and Virtue Theory. 

 

Unit II  Ethics and Business 

Ethics and Business: - Ethics in practice - Ethics for managers- role and function of ethical 

managers- Environmental Ethics - Marketing Ethics - Ethical Issues in Human Resource 

Management - Corporate Ethics. 

Unit III Legal and Economic Environment 

Political – legal environment- Provisions of the Indian constitution pertaining to Business 

-political setup – major characteristics and their implications for business - prominent 

features of MRTP &FERA - Economic Environment -Philosophy of economic grow and 

its implications for business 
 

Unit IV Corporate Governance 

Corporate Governance: an overview – Theories of governance - Boards in Corporate 

governance:  Types and Roles – selection of Members – responsibilities of Board - Boards 

in Public Sector Vs Private Sector – current issues on composition of Board of Directors – 

cases in Corporate Governance.   

 

Unit V  Corporate Social Responsiblity 

Definition- Evolution- need for CSR; theoretical perspectives - Corporate citizenship – 

Business Practices - Strategies for CSR - challenges and implementation - Government’s 

Role – Awards by Institutions: Debate on Methodology of Evaluation of CSR Initiatives. 

 

Text Books: 

1.Fernando A. C.Business Ethics and Corporate Governance. New Delhi: Pearson  

    Education, 2012 

2. Sherlekar S.A, Ethics in Management,Chennai: Himalaya Publishing House, 2009. 

 

Books for Reference: 

1. Shaw W.H. Business Ethics.USA: Cengage Learning, 2007. 

2. William B. Werther and David B. Chandler.Strategic corporate social   

     responsibility.California: Sage Publications Inc, 2011. 
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Vision: To emphasize the influence of micro and macroeconomics on managerial 

decision making and to explain the supply, demand and cost functions, its relative impact 

on the economy and the company 

 

Mission: To use the concepts and tools of Economics analysis as relevant for managerial 

decision making and to provide a fair understanding of the aggregate economic system 

within a firm operates. 

 

Course Outcome 

 

CO No. Upon completion of this course, students will be 

able to 

PSO 

addressed 

CL 

CO-1 understand the concept of managerial economics. 4 Un 

CO-2 gain knowledge on the nature and scope of 

managerial economics. 

4 Re 

CO-3 understand and determine the types of demand 4 Un , Ap 

CO-4 infer the supply factors 4 Re 

RememberRe

memberReme

mberRememb

erRemember 

CO-5 understand the concept of production and cost. 4 Un , Ap 

CO -6 gain knowledge of market structure and pricing. 4 Un , Ap 

CO-7 gain insights to the macro economic factors. 4 Un 

CO-8 gain knowledge on the monetary and fiscal 

policies. 

4,7 Un 

 

 

 

 

 

      SEMESTER- III 

Elective II                                        Managerial Economics 

Code: 19PHRE32 Hours / Week :4  Hrs / Semester: 60  
 Credit :3 



2 

 

Unit – I Introduction                                                                    

Meaning, nature and scope of Managerial Economics– Relationship between Economic 

theory and Managerial Economics –Role of Managerial Economics in Business Decisions- 

Concepts of Opportunity cost, Time Value of Money -Role in business decision making  

 

Unit – II Demand and Supply Analysis 

Meaning -Types and determinants of demand- Law of Demand – Giffen Paradox - 

Elasticity of Demand: Types, Measures and Role in Business Decisions- Determinants of 

supply- Elasticity of Supply- Measures and Significance. 

 

Unit – III   Production and Cost Function 

Production function – Cost concepts – Cost output relationship – Economy of scale – Cost 

functions and cost-output relationship – Economics and Diseconomies of scale – Cost 

control and Cost reduction- Cost Behaviour and Business Decision- Relevant costs for 

decision-making. 

 

Unit - IV   Market Structure and Pricing 

Market structure – Characteristics -Pricing and output decisions under Monopoly, 

Duopoly, Monopolistic Competition and Perfect Competition –Penetrative and Skimming 

Pricing- Government intervention in pricing –Price discrimination 

 

Unit – V  Macro-Economic Factors and Managerial Decision: 

Business cycle –Phases and Business Decision- Factors causing Inflation and Deflation- 

Control measures – Balance of payment Trend and its implications in managerial decision- 

Aggregate and concepts – GNP, GDP, GDS – National income – Business cycle – Inflation 

and Deflation –– Monetary and Fiscal policies. 

 

Text Books: 

1.G.S.Gupta. Managerial Economics.New Delhi: Tata Mc Graw Hill,1990. 

2.Varshney R.L and  Maheshwari K.L . Managerial Economics.New Delhi: Sultan 

Chand  

    & Sons,2014. 

 

Books for Reference: 

1. Dominick Salvatore.Managerial Economics in a Global Economy. Chennai: 

Oxford    

      Univ. Press, 2011. 

     2. N. Gregory Mankiw.Principles of Economics.New Delhi: Thomson learning ,2007. 

 

  

                                                          SEMESTER- III 

Elective II                                   Managerial Economics 

Code: 19PHRE32 Hours / Week :4  Hrs / Semester: 60  
    Credit :3 



1 

 

SEMESTER III 

Elective II                                     Business Environment 

Code: 19PHRE32 Hrs/Week: 4 Hrs/Sem: 60 Credit: 3 

 

Vision: To enable students to understand and appreciate the influence of the forces in the 

external economic, political, legal, social, and technological environment on business.  

 

Mission: To impart theoretical knowledge that provides a framework to understand the 

existing external environment and help in preparing appropriate strategies for organisations 

to face the challenges. 

 

Course Outcome 

CO 

No. 

Upon completion of this course, students will be able to PSO 

addressed 

C L 

CO-1 understand the Overview of Business Environment 4 Un 

CO-2 gain knowledge of Business and Its Environment and the 

influence of the forces in the external environment. 

4,6 An ,Ev 

CO-3 understand the concept of Economic System.  4 Un 

CO-4 understand the concept of Political Environment 4 Un ,Ap 

CO-5 gain knowledge of the Economic Environment  4,6 Un , An 

CO-6 understand the influence of Social Environment in business. 4,6 Un ,Ap 

CO- 7 gain knowledge of the technological developments and the 

impact of informational technology. 

4,6 Un , Ap 

CO-8 explain the Economics of development and help in preparing 

appropriate strategies for organisations to face the challenges. 

4 Re, Un 
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SEMESTER III 

Elective II                                 Business Environment 

Code: 19PHRE32 Hrs/Week: 4 Hrs/Sem: 60 Credit: 3 

 

Unit I Overview of Business Environment 
Basic Concepts of Functioning of an Economy - National Income - Business and Its 

Environment – Political, Economic, Socio-cultural, Technological, Legal and Ecological 

environment - India’s Population and Its Impact on the Economy. 

 

Unit II Economic System 
Economic System -Capitalism- Socialism - Mixed Economy -Public Policies - Business 

Economic -Monetary and Fiscal Policies- Foreign Trade Policy. Economic Legislation – 

MRTP - Competition Act – FERA – FEMA- Intellectual Property Rights. 

 

Unit III Political and Economic Environment 
Political environment: Government and Business – Political Systems, Political Stability 

and Political Maturity as conditions of business growth- Role of Government in Business

  

Economic Environment: Phase of Economic Development and its impact- GDP Trend and 

distribution and Business opportunities- Monetary System  

 

Unit IV  Social and Technological Environment  
Societal Structure and  Features-– Social and cultural factors and their implications for 

business- Technology Development - Technology Trade and transfer- Technology Trends 

in India- Role of Information Technology  

 

Unit V The Economics of Development 

The Economics of development - Stages and Strategies of Economic Growth -Role of the 

State in Economic Development-Economic Planning; Industrial and Licensing Policies 

(1951-91); New Economic Policy (1991)- India in the Global Economic System – FDI- 

WTO -World Bank- IMF. 

 

 

Text Book: 

Francis Churunilam.,Business environment: Text and Cases.Bangaluru:  Himalaya 

Publishing House,2009. 

 

Books for Reference: 

1.Fernando. A.C. Business Environment . New Delhi: Pearson Education,2011. 

2. Paul, Justin .Business Environment: Text andCases. New Delhi: McGraw Hill 

Education,2010. 

3. Saleem, Shaikh .Business Environment. New Delhi: Pearson Education,2015. 

 

  



1 

 

 

SEMESTER IV 

Elective III               International Human Resource Management 

Code: 19PHRE41 Hrs/Week: 5 Hrs/Sem: 75 Credit: 3 

 

Vision: To enable the students to understand the complexities of managing human 

resources in a multinational context. 

 

Mission: To develop an understanding of the the importance and relevance of 

international HRM practices that helps international companies to gain competitive 

advantage. 

 

Course Outcome 

 

CO 

No. 

Upon completion of this course, students will 

be able to 

PSO 

addressed 

CL 

CO-1 understand the concept of International Human 

Resource Management. 

1,5 Un 

CO-2 gain knowledge on the Cross-border Alliances 

and SMEs. 

4 Un 

CO-3 examine the concepts of Staffing International 

Assignments. 

 

1,5 An , Cr 

CO-4 explain the concept of the Roles of Expatriates 

and Non-Expatriates. 

1,5 Ap, An 

CO-5 gain knowledge on International training and 

development. 

1,5 Un 

CO-6 utilize and apply the knowledge in managing 

human resources in offshoring countries. 

1,5 Ap, An 

CO-7 analyse the key issues in International Industrial 

Relations.  

1,5 Re,An 

CO-8 understand the concept of trade unions and 

response of trade unions to multinationals. 

1,5,6  Un 
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SEMESTER IV 

Elective III         International Human Resource Management 

Code: 19PHRE41 Hrs/Week: 5 Hrs/Sem: 75 Credit: 3 

 

Unit I Introduction to IHRM 

Definition - Differences - Variables Moderating differences - Path to Global Status –

Control Mechanism. 

 

Unit II Cross-border Alliances and SMEs 

Cross-border Alliances – Cross-border mergers and acquisitions – International Equity 

Joint Ventures – International SMEs. 

 

Unit III Staffing International Assignments 

Approaches to staffing - Transferring staff for international business activities –Roles of 

Expatriates and Non-Expatriates - Issues in staff selection - Factors 

moderating performance - Selection criteria – Dual Career Couples. 

 

Unit IV International Training and Development 

Expatriate training - Pre-departure training programmes - Developing staff through - 

international assignments - Performance management – International Compensation- 

Standardization and Localization of HRM Practices – Managing human resources in 

offshoring countries 

 

Unit V International Industrial Relations 

Key Issues in International Industrial Relations - Trade unions and international industrial 

relations - Response of trade unions to multinationals. 

 

Text Book: 

    Dowling, Peter J, Marion Festing, and Allen D. Engle .International Human 

    Resource Management.New Delhi: Cengage Learning,2015. 

 

Books for Reference: 

1. Aswathappa, K. and Sadhana Dash ..International Human ResourceManagement. New    

    Delhi: McGraw Hill Education,2013. 

2. Edwards, Tony and Chris Rees .International Human ResourceManagement .New 

Delhi:  

    Pearson Education,2013. 

 

 

 

 

  













































SEMESTER IV 

Core XVI                                    Strategic Human Resource 

Code: 21PHRC41 Hrs/Week: 6 Hrs/Sem:90 Credits: 4 

 

Objectives: 

• To make the students understand the concept and techniques of Strategic Management. 

• To help the students to use key strategy concepts and to integrate and apply their  

learning to various business situations 

Course Outcome 

CO 

No. 

Course Outcome 

On completion of this course students will be able to 

PSOs 

Addressed 

CL 

CO-1 understand the kinds of strategies and importance of 

strategic management . 

3 Un 

CO-2 gain knowledge of strategic management process. 3 Un 

CO-3 understand the strategy formation for objectives, 

policies and company mission. 

1,3 Un 

CO-4 analyse the strategy for internal and external 

environment. 

3 An 

CO-5 gain knowledge and use the business level strategy . 3,6,7 Re , Ap 

CO-6 evaluate the corporate level strategy. 3,6 Ev 

CO-7 describe the concept of  strategy implementation. 3 Re 

CO-8 understand the features of effective evaluation and 

control. 

3,7 Un 

 

 

 

 

 

 

 

 



SEMESTER IV 

 Core XVI                                   Strategic Human Resource 

Code: 21PHRC41 Hrs/Week: 6 Hrs/Sem:90 Credits: 4 

Unit I   Introduction to Strategic Management  

Strategy: Introduction- Concept of Strategy- Strategy formation process- 

Hierarchy of Strategy – Nature of Strategic Management- Strategic 

management process Conceptual framework for Strategic Management- 

Strategic Intent - Elements of Strategic Intent.  

Unit II  Environmental analysis and Competitive Advantage 

Business Environment – Components of Business Environment – Internal 

Analysis – Framework - External Environment Analysis – Procedures – Levels 

– Techniques of External Analysis: ETOP / QUEST / SWOT / PEST Analysis 

– Porter’s Five Forces Model. 

Unit III  Strategies and Strategic Choice 

Concept of Corporate Strategy - Types of Corporate level Strategy: stability, 

expansion, retrenchment and combination - Business level strategy –  Strategy 

in the Global Environment –Strategic Analysis and Choice (SAC): Process of 

Strategic Analysis and Strategic Choice – Factors affecting Strategic Choice – 

Tools of Strategic Analysis and Choice: Environmental Threat and Opportunity 

Profile / SWOT Analysis / McKinsey’s 7S Framework / BCG Product- Portfolio 

Matrix / GE Nine Cell Matrix / Experience Curve / Market Life Cycle Model / 

Balanced Scorecard.  

Unit IV  Strategy Implementation and Evaluation 

Strategic Implementation: Meaning - Definition – Nature – Process – Aspects – 

Barriers – Resource Allocation: Approaches – Structural Implementation: 

Types of Organizational Structure – Stages of Organizational Life Cycle – 

Strategic Evaluation and Control – Nature – Measures –Techniques - Designing 

Strategic Control Systems – Implementing Strategic Change: Types –Process. 

Unit V  Strategic Issues 

Managing Technology and Innovation: Introduction – Nature of Technology – 

Managing Technology – Innovation – Strategic Issues in Managing Technology 

and Innovation – Non-Profit Organisations: Strategies of Non-Profit 

Organisations - Strategic Issues of Non-Profit Organisations – Internet 

Economy: Strategic guidelines for Internet Economy – New Business Models 

and Strategies for Internet Economy. 

Text Book: 

1. Azhar Kazmi, Strategic Management and Business Policy, 3rd Edition, Tata McGraw Hill,  

    2008. 
 

Books for Reference: 

1. John A.Parnell. Strategic Management, Theory and practice Biztantra (2012). 

2. Adriau HAberberg and Alison Rieple, Strategic Management Theory & Application,  

    OxfordUniversity Press, 2008 

3. Dr.Dharma Bir Singh, Strategic Management & Business Policy, KoGent Learning  

    Solutions Inc., Wiley, 2012. 

4. John Pearce, Richard Robinson and Amitha Mittal, Strategic Management, McGraw Hill,  

    12th Edition, 2012. 

5. Dr. Vellaiputhiyavan, Strategic Management, Thakur Publishers, Edition, 2014. 
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