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L1INTRODUCTION:

India s now, sccording o the Waorld Gold Council (WGC), the world's second
biggest consumer of gold having been surpassed by China. However, India remains a major
I; player in the gold market. Al present, India has only three operational gold mine namely
. Hutti and Uti in Karnataka Hirabuddini mines in Jharkand. As such, India is heavily
- dependent on imports mainly from Australia, South Africa and Russia. Market analysts
! revealed that currently India and China have by far the biggest markets for gold in the world
. However, gold plays a different role for the Indians than for the Chinese. India has been the
biggest gold market for centuries because Indians buy gold for its role in their social,

religious and cultural life. For the Chinese, however, attraction to gold is a recent
phenomenon because they buy gold primarily for financial investment purposes. India
consumes about 800 metric tonnes of gold per year, which accounts for about 20 percent
consumption of gold globally. More than 50 percemt of the gold is used for making gold
Jewellery. However, the per-capita gold jewellery demand in India is low. Moreover, gold is
the most popular investment in the country. Indian investors generally buy gold as a hedge or
safc harbour against economic, political, or social fiat currency arises (including investment
market declines, burgeoning national debt, currency failure, inflation, war and social unrest).
Over the past ten years, the value of gold demand in India has increased at an average rate of
13 percent per year, outpacing the country’s real GDP(Gross Domestic Product), inflation and
population growth by six percent, cight percent and 12 percent respectively. Some estimates
that around 30 percemt of per-capita income saved and of this 30 percent, 10 percemt already
invested in gold.

1L.2STATEMENT OF THE PROBLEM:

Gold plays an important role in share market. The currency is freely convertible at
home or abroad into a fixed amount of gold per unit of currency. In India, jewellery has not
only traditional and aesthetic value, but is also considered as a source of security in times of
financial crisis. There was a great attraction in people for different types of Jewellery, as it is
rcgarded as the symbol of status and wealth also. As it is human nature that the people wamt
o show themselves attractive and superior than others, so nowadays Jewellery is used not
only in the form of ornaments but also as a collection. The reason behind this phenomenon is

raalaanaaianitnizninnintniniiniintninntnnnnnnnntnnRnRRRRRRRe
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that the value of Jewellery has a tendency to move upward with the passing of time. As the
demand of different types of Jewellery is increasing, the Jewellery industry is also raising

rapidly. Also the processing, costing and marketing strategies of Jewellery get changes with

the new prospects of replacing the traditional patterns. Now the standardized Jewellery is

manufactured and guarantee of purity is given to the buyers for their full satisfaction instead

of keep them in the dark about the quality and purity of the Jewellery purchased by them.

Apart from increasing the beauty of Indian women, Indian jewellery is also
considered to be a matter of great security in time of financial crisis due to its good value.
The usage of jewellery is not only limited to highly affluent classes, but it is also adorned by
low income groups for whom ornaments made of semi-precious stones are readily available
at affordable rates. Currently, there is no standard invoicing pattern in the country and prices
vary from jeweller to jeweller. Every city has its own jewellery association and the gold rate
is declared by these associations every morning due to which the gold rate varies in each
town. While buying studded jewellery, some unscrupulous jewellers weigh the entire piece
and charge for it at the price of gold. In case the customers wishes to exchange/sell it back,
the jeweller would normally deduct the stone weight and impurity from the total value. The
billing procedure differs for a studded product. When a customer purchases a studded
jewellery piece, the stone value is also added into the bill. In such conditions it seems
necessary to conduct a study in this field so that one may come to know about the types,

processing costing and marketing strategies of Jewellers.

Keeping in view the above facts, the research team has made a research regarding the
Customers' satisfaction and perception towards Jewellery purchase in Thoothukudi District. It
is believed that this study will attract the attention of the people of this industry and other

eminent personalities involved in the research work related to the industry.

1.3 OBJECTIVES

The main objectives of the study are given below:

To enlighten the need, scope and importance of the study.
To study the importance of Jewellery industry in society.

To analyze the problems faced by the consumers while purchasing jewels.

. O T T

To know and analyze whether the consumers are aware about the jewellery market
trend.
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v To analyze the factors affecting the purchase decision regarding the sslocios »

jewellery shop
v To analyze whether the customers are aware about the price st uast woras
v To know how brand preference is formed in purchasing Gold ormaments sy

consumers
v To measure the level of customers’ satisfaction regarding the jewcliery purciase
v To arrive at the logical conclusion and 10 propose constructive suggestons for the

betterment of Jewellery industry in India.

1.4 RESEARCH AND METHODOLOGY:

This section attempts to describe the methodology of the presemt study. It mcledes

the period of the study, sampling techniques, collection of data and analysis of data

1.4.1 AREA &PERIOD OF THE STUDY:

This study is conducted for various classes of people who are scaticred m duffcrens
arcas of Thoothukudi. The primary data were collected during the months of December 2018
to February 2019 from the Jewellery customers in Thoothukudi, the study area

1.4.2 SAMPLING DESIGN:

The data collected are original in nature. It is first-hand mformation For the
llection of data, 56 respondents who usually purchase jewels in the reputed jeweliery shops
e AnnaiJewellers, KhazanaJewellers, KalyanJewellers, Thangamayilewellers,
elavanJewellers, AlagarJewellers and other Traditional family retail Jewellers were selecied

convenience sampling method.

.4.3 COLLECTION OF DATA:

The data required for the study have been collected from both primary and secondary
urces. The primary data were collected through questionnaire and secondary data were
llected through internet, newspapers, magazines and the like.

.4.4 PROCESSING OF DATA:

Afiter collection of primary data, the rescarch team has thoroughly verified the data
arranged them for further analysis. A master table has been prepared 10 sum up all the

3
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information contained in questionnaire. A required number of tables are formed there from
Thus the data collected through questionnaires were tabulated, classified and analyzed on the
basis of Pie-chart, Bar diagrams, Percentage, Simple Ranking method and Five-Poimt Scaling

test.

1.5 IMPORTANCE OF THE STUDY:

The study helps to identify the problems faced by customers in the jewellery purchase.

v

The study exhibits the awareness of the customers about the jewellery market trend.
The study helps to know the factors affecting the jewellery purchase.

L sk o 4

The outcome of study tells the satisfaction level of the customers regarding the
purchasing of jewellery.
The study helps to know the perception towards ranking of best shops in the study area.

L a4

The research helps to know about the customers’ latest needs and wants.

1.6 LIMITATIONS OF THE STUDY:

In spite of various advantages mentioned above, the following limitations are

inevitable.

This study is restricted only to the Thoothukudi town. So the result may not be applicable
to other area.
The sample size is only 56 which may not reveal the true picture of the whole population
in the study area.
Some respondents were very uncommunicative and did not voluntarily supply certain
information. Hence we cannot expect that the data collected through questionnaire is
hundred percent factual
The findings of the study may be applicable to the period in which it has been done; it
may be unsuitable for the other period.
Being illiterate, some of the respondents could not answer the questions properly. Hence
the researcher had been to use the interview schedule method.

Due to the time constraints, only the most important information has been taken for

study.
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1.7 CHAPTER SCHEDULLE:

The project report is classified in to four chapters:

" CHAPTER 1
The first chapter deals with introduction and research design.

* Introduction

e Statement of the problem
® Objectives of the study

e Methodology

e Limitations of the study

e Chapterisation.
CHAPTER 2

The second chapter contains the Theoretical Aspects and Review of Related studies.
CHAPTER 3

e third chapter deals with Analysis and Interpretation of the data.

HAPTER 4

e fourth chapter summarizes the findings, suggestions and conclusion.
EXURE

1. Questionnaire
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2. Bibliography
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